
 

Russia leads shopping mall building 

resurgence across Europe 

Russia poised to overtake UK as country with second-most mall space by end of 2014 as 

development finance availability improves 
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GUM shopping mall in Moscow. Photograph: Alamy 

Russia is spearheading a resurgence of mall building across Europe, with nearly 100 new 

shopping centres springing up in the space of a little over two years, according to a new report. 

The developments include a Moscow mall, Avia Park, that will be Europe's biggest, covering the 

space of 22 football pitches over four floors and with international retailers including 

Debenhams, Bhs, Costa Coffee, Early Learning Centre and Adidas already signed up ahead of a 

2014 autumn opening. 

At 235,000 sq m, Avia Park will eclipse MEGA Belaya Dacha near Moscow, currently the 

largest mall in Europe with 202,000 sq m of retail space, and will be comfortably bigger than 

Westfield Stratford City with 175,000 sq m. 

Across Europe twice as much new shopping centre space opened in the second half of 2013 as in 

the first six months, said the report from property consultants Cushman & Wakefield. There were 

110 new malls, 44 of them in Russia, which is expected to get a further 50 by the end of 2015. 
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The rash of new developments means Russia is poised to overtake the UK as the country with 

the second-most mall space in Europe by the end of this year. Holding the largest development 

pipeline, Russia may even contend for the top spot – eclipsing France – should most of the 

projects come good. 
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For now, France remains the country with the most shopping mall space in Europe, with a total 

of 17.3m sq m, followed by the UK with 16.93m sq m and Russia with 16.86m sq m. 

Maxim Karbasnikoff, Cushman's head of retail services in Russia, said: "There is an appetite for 

consumption in Russia. There aren't that many high streets – the shopping mainly happens in 

shopping malls." 

Most of them are mid-market, while luxury malls are few and far between. Moscow's GUM 

(Government Universal Store) on Red Square, a stunning 19th-century arcade, is packed with 

luxury brands such as Hermès, Hugo Boss and Burberry. TsUM (Central Universal Department 

Store), its historical rival, is another luxury emporium housing the collections of almost all the 

top European designers. 

Karbasnikoff said retail spending in Moscow alone was equal to half of Spain's, but noted that 

the Russian economy was slowing and that the rouble's sudden depreciation had put pressure on 

consumers' pockets, as most goods are imported. 

  



Another Cushman partner, Michael Rodda, said about the upturn in European mall-building: 

"Between 2008 and 2011 it was very difficult to develop shopping centres. Development finance 

is available again and most of the occupier markets are healthy again. We are now back into an 

environment where developers feel confident about breaking ground." 

In central and eastern Europe developers were taking a "cookie cutter" approach with "off-the-

shelf" malls being built for a captive audience, Rodda said, while grander schemes were the 

norm in western Europe. 

Last October, the upmarket Beaugrenelle shopping mall reopened after 10 years of work in Paris, 

not far from the Eiffel Tower – a rare occasion for the French capital, which is traditionally 

resistant to mass commerce. Designed as a chic department store, it boasts six floors, an atrium 

and footbridges. 

Of the 110 new malls in the second half of last year, 37 were in western Europe and 73 in central 

and eastern Europe. Western Europe saw the most extensions of existing malls with 45, 

compared to 19 in central and eastern Europe. 

Turning to the UK, Rodda said shop rents were starting to go up in "pockets". "Very few retailers 

are going into Chapter 11 bankruptcy. The bottoming out of the market has occurred. Sentiment 

is much more positive about new leases and new space." 
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